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Introduction
This document is carried out under the Erasmus+ Your Local Guide project which aims to create a
digital skills tool-kit for experts in tourism destination management and it aims to continue the
investigation of the current scene in partner countries in relation to:
1. The digital skills needed in Destination Management
2. The digital needs related to tourism sector
3. The current scene related to jobs and employment in tourism
4. The provision of digital and employability training courses
5. The EU strategies and initiatives in the digital and seniors field
6. The validation mechanism

The survey helps us to gain an understanding of what digital skills you currently have, and which
digital skills people would like to learn more. Also, it carried out under this project aims to create a
digital skills toolkit for seniors who want to work in the tourism field.
The main target group are adult learners, seniors working in tourism sector or persons retired and
willing to find a new career in this sector as experts in destination management and promotion.
This can be a great opportunity for seniors to keep their mind engaged and challenged and stay
active in the community.
The expected result is to increase low digital skills of adult human resources in tourism destination
marketing and management, seniors from both digital and non-digital backgrounds.
Our goal is to develop a training kit – EXPERT IN TOURISM DESTINATION MARKETNG AND
MANAGEMENT, that will include a hands-on and practical applicable manual for tourism-related
associations, consulting and businesses supporting organizations (intermediary target group) that
facilitate them to implement a comprehensive training for seniors on the topic of tourism
destination management. The training kit will include four handbooks, with items on Digital Skills in
Tourism sector, Strategies and best practices, Promoting tourism destination and Social media
communities for Tourism Destination.
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Target Group Survey Findings in each partners country
Romania

Participant data
There were 21 participants in total, 5 males and 16 females, and all of these participants country of
residence was Romania. Over 95% of respondents have university studies, are currently employed
and already have work experience.
French and English are the most spoken foreign languages by respondents in Romania, but Spanish
and Italian have a share of almost 10%.
When it comes to the three most important personal attributes that a tourism employee should
have, there is a strong inclination towards the attitude towards the tourists and the personal
organization of the workers in tourism. Regarding the most important personal attributes that are
required to have in a job in tourism sector, order was as follows:
 Positive attitude
 Courtesy
 Time management and organization
 Creativity
 Empathy
 Innovation capacity
 Leadership

Digital Skills needed in Destination Management
In terms of destination management, 19 respondents are familiar with this term, and 2 people have
no knowledge of it. 14 people had a job requiring previous digital skills, but only 5 persons attended
special training, including informal training that was aimed at improving the Digital Skills. This
shows that digital skills are required for hiring, but a small number of people take part in trainings
to acquire such abilities.
The level of participants with the following digital activities is as follows:
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 Information and Data Literacy (Accessing the Internet, Finding information online,
Learning/studying online, Printing/scanning documents, Completing online forms,
Downloading/uploading documents) - weighted average 4,40, with 65% of respondents
having a high level.
 Digital Content Creation (Creating/deleting/renaming a folder or file, Set up a text in
Microsoft (or Mac) Word, Set up a spreadsheet in Microsoft (or Mac) Excel, Set up a
presentation in Microsoft (or Mac) PowerPoint, Composing, sending/receiving e-mails) weighted average 4,20, with 60% of respondents having a high level and 5% having a very
low level.
 Communication and Collaboration (Use social media, Share media (pictures, video, files),
Able to do a phone or video call on the computer or any digital device) - weighted average
4,20, with 45% of respondents having a high level and 35% having a very good level.
 Safety (Creating strong and unique passwords, Know what things can share or not online,
Surf securely online, Identify potentially harmful spam emails, Connect securely to a WIFI
network, Able to find help for problem solving and troubleshooting) - weighted average
3,32, with only around 16% of respondents having a high level, 26% having a very good level
and 37% having a good level.
Overall, the lowest weighted average is in the case of Safety category, which aspect would most
need improvement. The best score is in the category of Information and Data Literacy.
Referring to the tools they used to create/edit content, the most used is Photoshop, followed
by Illustrator and Audacity; no person is using Camtasia.
Regarding the other approaches of digital skills they want to gain, the list would looks like that:


Basic IT programming and IT software development



Graphic and photo editing



Video editing



Using communication platforms



Creating promotional materials, creating websites



Web design



Data protection



SEO



Ability to find, evaluate, use, distribute and create content, and skills in "computer
thinking"



Online working
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Any digital news.

In conclusion, digital skills are required in Romania in the tourism area and beyond, and people
seem to have the basic knowledge in this field. However, improvements are needed, especially in
the area of cybersecurity and data protection. People seem to be interested in the development of
graphics programming and editing skills, but they are open to learning new things in every aspect of
digital education.
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Italy

Participant data
There were 22 participants in total, 7 males and 15 females, and all of these participants country of
residence was Italy. Here following the education level distribution: i) 1 basic school ii) 6 high school
iii) 2 vocational school and iv) 13 university; as for participants’ current employment, only 2 out of
22 declared to be unemployed at the time of the completion of the questionnaire.
French and English are the most spoken foreign languages by respondents in Italy.
When it comes to the three most important personal attributes that a tourism employee should
have, there is a strong inclination towards the attitude towards the time management and
organisation, immediately followed by courtesy and positive attitude. Regarding the most
important personal attributes that are required to have in a job in tourism sector, order was as
follows:
 Time management and organisation (17)
 Courtesy (15)
 Positive attitude (11)
 Innovation capacity (8)
 Creativity + Empathy (6)
 Leadership (4)

Digital Skills needed in Destination Management
In terms of destination management, only 4 respondents are familiar with this term, and 18 people
have no knowledge of it. 13 people had a job requiring previous digital skills, but only 7 persons
attended special training, including informal training that was aimed at improving the Digital Skills.
This shows that digital skills are required for hiring, but a smaller number of people take part in
trainings to acquire such abilities.
The level of participants with the following digital activities is as follows:
 Information and Data Literacy (Accessing the Internet, Finding information online,
Learning/studying online, Printing/ scanning documents, Completing online forms,
Downloading/ uploading documents) – almost 34% of respondents having a high level.
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 Digital Content Creation (Creating/ deleting/ renaming a folder or file, Set up a text in
Microsoft (or Mac) Word, Set up a spreadsheet in Microsoft (or Mac) Excel, Set up a
presentation in Microsoft (or Mac) PowerPoint, Composing, sending/ receiving e-mails) –
33% of respondents having a high level and about 12% having a very low level (highly
increased when it comes to setting up a spreadsheet and presentation.
 Communication and Collaboration (Use social media, Share media (pictures, video, files),
Able to do a phone or video call on the computer or any digital device) – about 23% of
respondents having a high level and almost 9% having a very low level.
 Safety (Creating strong and unique passwords, Know what things can share or not online,
Surf securely online, Identify potentially harmful spam emails, Connect securely to a WIFI
network, Able to find help for problem solving and troubleshooting) – only around 21% of
respondents having a high level, and 12% having a very low level.
Overall, the lowest level is in the case of Safety category, together with the Digital content
creation one. The best score is in the category of Information and data literacy.
As for to the tools they used to create/ edit content, the most used is Photoshop, followed by
Illustrator and Audacity.
In conclusion, digital skills are required in Italy in the tourism area and beyond, and people seem to
have the basic knowledge in this field. However, improvements are needed, especially in the area
of cybersecurity and data protection. People seem to be interested in the development of graphics
programming and editing skills, but they are open to learning new things in every aspect of digital
education. In addition to that, statistics that should bring to further research and discussions is the
not-so-high gap between the lowest and the highest level in several categories, such as Digital
content creation, Communication and collaboration and Safety. Such small gap outlines the need
for further improvement to give people, even individuals trained in some digital skills, more
knowledge and self-confidence when it comes to the use of IT tools.
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Spain
Participant data
There were 23 respondents, from which 15 were women and 8 were men, all residents in Spain.
From them, over a 56% have finished university studies, over a 30 % have finished vocational
training and over a 13% have finished secondary school. Currently, over an 81% of the participants
are employed, and only an 8% of the participants don’t have any working experience.
Spanish and English are the most spoken languages in Spain, followed by French with a 30% of
speakers.
About the 3 most important attributes in the touristic sector, the participants decided on time
management and organisation as the most important quality, followed closely by positive attitude
and empathy. The order of the preferences would be the following:
-

Time management and organisation

-

Positive attitude

-

Empathy

-

Creativity

-

Courtesy

-

Innovation capacity

-

Leadership

Digital Skills needed in Destination Management
When it comes to the term destination management, 9 people of the respondents are familiar with
it while 14 people are not. Only 7 people were required to have previous digital skills before
entering the new job and 8 people attended to special training to improve their skills. The statistics
show that digital skills are not as required as other qualities for a job and a reduced number of
people attend courses to improve their abilities.
In terms of digital activities, the level of the participants is the following:
 Information and Data Literacy (Accessing the Internet, Finding information online,
Learning/studying online, Printing/scanning documents, Completing online forms,
Downloading/uploading documents) - weighted average 3,70, with over a 34% of
respondents having a good level and the same percentage having a very good level.
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 Communication and Collaboration (Use social media, Share media (pictures, video, files),
Able to do a phone or video call on the computer or any digital device) - weighted average
3,48, with over a 52% of respondents having a good level.
 Digital Content Creation (Creating/deleting/renaming a folder or file, Set up a text in
Microsoft (or Mac) Word, Set up a spreadsheet in Microsoft (or Mac) Excel, Set up a
presentation in Microsoft (or Mac) PowerPoint, Composing, sending/receiving e-mails) weighted average 3,26, with 47% of respondents having a good level and only 8% having a
high level.
 Safety (Creating strong and unique passwords, Know what things can share or not online,
Surf securely online, Identify potentially harmful spam emails, Connect securely to a WIFI
network, Able to find help for problem solving and troubleshooting) - weighted average
3,13, with over 56% of respondents having a good level, an 8% having a high level and a 4%
having a very low level.
To resume, the safety category has the lowest weighted average, which indicates that it needs to
be strengthen. On the contrary, information and data literacy got the best average.
Citing the four tools proposed in the survey to edit or create content, Photoshop is by far the most
used, followed by illustrator and with the same results Audacity and Camtasia.
To conclude, digital skills are not widely required in Spain in the tourism field, and that is why
people have a basic knowledge of them. Nevertheless, they have to be improved, particularly in the
safety sector.
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Ireland
The survey was distributed online through social media and email. 21 users answered the survey,
the vast majority of which is living in Ireland (90%), whereas 10% mentioned that they live in Spain.
The majority of the survey participants (57%) are women and 33% men. 10% preferred not to
mention their gender. In terms of age, the majority of the respondents were between 60 and 70
years old (45%) and 35% were between 50 and 60 years old. Regarding education, most of the
respondents said that they have a college/university degree (43%) and 29% that they attended a
vocational school. Additionally, most of the users are currently employed (68%) and all of them
have work experience. Lastly, all respondents speak English, and many speak a second language as
well, such as Spanish (24%), French (19%), and German (14%), among others.
When asked about the most important attributes required in the tourism sector the majority (52%)
mentioned positive attitude. The rest of the attributes were selected in the following order:
-

Time management (48%)

-

Leadership (43%)

-

Courtesy (43%)

-

Creativity (38%)

-

Innovation capacity (33%)

-

Empathy (29%)

Interestingly, 67% of the respondents said that they are familiar with the term “Destination
Management”. Also, the majority (57%) said that at some point they were asked to have digital
skills for a job. However, 52% haven’t had training to develop their digital skills.
When asked about their competences on different digital activities the majority of the respondents
assessed their knowledge and skills above good. This result showcases that elderly people in Ireland
have a good level of digital competences in many different activities. However, online safety got the
lowest score (30% mentioned that their competence level is low and 19% that it is very low).
Regarding the digital tools that they have used, only 4 out of 21 answered the question. All of them
mentioned that they have used photoshop, 2 of them had used audacity and Camtasia and 1
respondent had used illustrator.
To sum up, although elderly people in Ireland seem to have a satisfactory level of digital skills there
is still room for improvement, especially in job related digital skills and in cybersecurity issues.
Overall, digital skills are very important in the job market, however, older employees do not get
enough training.
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Bulgaria
In Bulgaria, the survey was distributed via the web and social media platforms of the Ruse Chamber of
Commerce and Industry. It was also sent to stakeholders of the projects such as tourist agencies and seniors
clubs based in Ruse.
In total, the questionnaire received twenty responses – mostly from people based in Bulgaria (19 people)
and one person living in Spain.
The overwhelming majority of respondents are female (70%) while only 6 men (30%) answered the
questions.
In terms of age, the biggest number of responses came from people younger than 50 years (65% of all
answers). Still, the senior age groups demonstrated a decent activity of 35 %.

Most of the respondents possess a university degree (75%), three of them (15%) have a vocational
qualification and two have not specified their educational level.
Almost 80% of all are employed and nearly everybody (95%) has some professional experience.
Concerning the knowledge of foreign languages, unsurprisingly English takes the first place – 80% of
the people say that they speak it. It is followed by Russian – 60% and German – 25%. The second
place of the Russian language can be explained with the fact that it was an obligatory foreign
language for all students until 1990 and consequently the older generations have a very good
command of it. In more recent days, English and German have established themselves as the most
widespread foreign languages at school in line with Bulgaria’s Western political and economic
orientation.
The second part of the survey contained more specialized questions about tourism sector and
digital skills.
In this respect, on the question “What do you consider are the 3 most important personal
attributes you are required to have in a job in the tourism sector?” most of the people unite around
three responses: positive attitude (65%), politeness (60%) and time management and organization
(55%). Nevertheless, the responses underlining qualities such as creativity (40%) and innovative
capabilities (25%) should not be underestimated.
Relating to the people’s knowledge of the term Destination Management Organization, the
majority says that they are not familiar with the concept (60%). The answers are not surprising
since as explained in chapter “National current scene related to tourism destination management
organizations” of the detailed analysis about Bulgaria, the establishment of DMOs started at the
beginning of 2019.
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Turning to the questions about digital skills, almost 95% indicate that they have had a job requiring
digital skills.
On the other hand, only 55% have ever attended training aimed at improving their digital skills.
On the question about the level of digital skills, the answers range from a median grade of average
3.45 in the “Safety” category to good 4.20 in the category “Information and Data Literacy”. In
between with very close results are “Digital Content Creation” – good 4.00 and “Communication
and Collaboration” – good 3.95.
With regard to tools to create/edit content, most of the respondents have never used any (65%)
with only 35% of all saying that they are familiar with Photoshop.
Overall, the answers from the survey confirm the conclusions from the detailed report on Bulgaria
and the most recent data from the EC that show that the country is lagging behind in the EU in
adopting digital technologies. The share of people in Bulgaria with at least basic digital skills is
about 29%, while the average EU level is 57%. Just 11% of people have skills above basic ones,
which is less than 1/3 of the community’s average. Тhe situation is especially grave in the age group
50 plus as explained in the report.
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Comparative Report
The people who completed the survey are mostly women in all the countries participating in the
study, most of them under the age of 50 and between 50 and 60, with the exception of Ireland,
where the majority of the respondents are between 60 and 70.
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The results showed that most of respondens from all participating countries are employed at the
time of applying the questionnaire, and an overwhelming majority also have work experience.
However, the highest rate of non-employment is in Ireland and Bulgaria.
Also, similar situations we have when it comes to the level of education: most of respondents are
College or University graduates, second place being those who graduated from high school or a
vocational school.
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As expected, English is the most widely spoken foreign language among respondents, followed by
French.
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As for the familiarity with the term of management of the tourist destination, things are a little
different. In Romania and Ireland there is the highest degree of knowledge of the concept, and in
Bulgaria and Italy the term is least known.
Regarding the most important personal attributes in a job in tourism sector, the first three most
important would be positive attitude, courtesy and time management. and the least important
were considered innovation capacity and leadership. The results show that attitude and
organization are preferred over innovation or leadership.
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With the exception of the Spain, where most respondents did not have a job requiring digital skills,
in the rest of the countries the situation is similar, having jobs where such skills were requested.

Romania are the lowest level when it comes to respondents' participation in training on improving
digital skills. Most responded in Romania have not participated in trainings (16 responses with Yes),
but also Italy and Spain or a simial situation. 11 respondents from Bulgaria and 10 from Ireland
participated in such trainings, these being the highest rates recorded in the survey.
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Regarding Information and Data Literacy, it can be noticed that Italy and Spain are almost on the
same level, with a score of 3 or closer, while Romania and Bulga have scores close to 4 or less.
In almost all digital skills on the Digital Content Creation, Romania and Bulgaria have scored 4
points. Italy and Spain have a little over 3 score, and Ireland is the only one below this threshold.
Due to the extent of the social media in recent times, Communication and Collaboration chapter
recorded scores of 4 in Romania and Bulgaria and scores over 3 in Italy, Spain and Ireland.
Safety is the category with lowest scores, in all partner countries. Again, Romania and Bulgaria have
the best scores, just over 3, and Spain, Italy and Ireland have scores below or close to 3.
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As for the most used tools for creating or editing content, the situation is similar in all countries:
Photoshop is the most used tool, followed by Illustrator, and Camtasia is the least known and used.
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Different requests have been made with regards to additional digital skills in which participants
would be get interest to trained, starting from the simplest to the most complex ones such as:
coding, website creation, programming languages, web design, Social Media Management, data
protection, SEO, Copywriting and Graphic Design.
To conclude, the need for trainings for acquiring digital skills and what exists at present in the labor
market and in the field of tourism. Training programs are needed in order to help terget people to
gain experience and confidence. Even if there are certain people who have participated in such
courses or have a range of digital skills, improvements are permanently needed, especially in the
area of cybersecurity and data protection. Therefore, European programmes, such as Your Local
Guide, are more than welcome.
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